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BCTYII

AHoTaNisa

Kypc nonomoske 3100yTH KIIOYOBI 3HAHHS Ta PO3BUHYTH HABHYKH, 1110 J03BOJIATH MIOYATH 3
HyJs Kap'epy B raiy3i mudpoBoro Mapkerunry. Lle B mepcmekTuBi AacTh 3MOry III00agbHO
pO3BHBATUCS Maiike Oyab-siKiii KOMIIaHii — BiJ] CTapTamiB, MaJUX Ta CEPEeIHIX MiANPHEMCTB J0
Kopropailii. Marepianu mporpamMu 30cepepkeHi Ha 4 KIIOYOBHX HaIpsMax poOOTH — CydYacHi
Tpenau y digital TexHomorisix B pexnami Ta PR, SEO sK IHCTpyMEHT MapKETHHTY, PEKJIaMHE
npocyBaHHs B inTepHeTi, Digital PR.

Merta Kypcy — BUBYEHHS CTyJCHTaMH 0a30BUX YsBIICHb Mpo pekiamHi digital TexHosorti,
110 JI03BOJISIIOTH OPIEHTYBATUCS B PEKIIAMHUX CTpATETisAX iHTEpHET-0i3HeCY.

KuirouoBi ciioBa: pexiama, iHTEpHET, CalT, 3acO0M IPOCYBAHHS.
Abstract

The course will help you gain key knowledge and develop skills that will allow you to start a
career in digital marketing from scratch. In the future, this will enable almost any company to
develop globally — from startups, small and medium-sized enterprises to corporations. The
materials of the program are focused on 4 key areas of work — modern trends in digital
technologies in advertising and PR SEO as a marketing tool, advertising promotion on the Internet,
Digital PR.

The aim of the course is for students to learn the basic concepts of advertising digital
technologies that allow them to navigate the advertising strategies of Internet business.

Keywords: advertising, internet, website, means of promotion



1. OIIUC HABYAJIBHOI JUCHHUIIJITHA

r i ) XapakTepucTruKa HaB4YaJIbHOT
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2. META BUBYEHHSI HABYAJIBHOI JUCITATLIITHA

Meroro BUBYEHHS IUCHUIUIIHU «Pexnamui ma PR-mexuonoeii y digital-npocmopi» €
BHUBUEHHS CTyJeHTaMH 0a30BUX YsBJI€Hb Npo pekiaMHi digital TexHonorii, 1o J03BOJSAIOTH
OpIEHTYBAaTUCS B pEKJIAMHUX cTpaTerisix IHTepHeT-Oi3HeCcy, B NUTaHHSIX OTPUMaHHS, OOpOOKH,
iHTepIpeTanii HeoOXiIHOT A PEKIaMHOI TisIbHOCTI iH(pOpMAIli 3 METOI0 MiJATOTOBKU 3MICTY Ta
oQopMIIEHHS pEKJIaMHHX TMOBIJOMJIEHb, MPUHHATTS ONTUMAJIbHUX pIlIEHb 3 MPOBEICHHS
pexnaMHuXx Ta PR-kammnaniii, oniHKM e(heKTUBHOCTI peKIaMHOI TisUIbHOCTI B Mepexi [HTepHer

MeTor0 BHMBUYEHHS HaBYadbHOI IUCHMIUTIHU «Pexniamui ma PR-mexnonozii y digital-
npocmopi» € (GOopMyBaHHS Yy CTYACHTIB BIIMOBIIHO O OCBITHBOI TIPOTpPaMH  TaKUX
KOMIIETEHTHOCTEM:

3K05. HaBu4ku BUKOPUCTaHHS iHPOPMAIIHHIX 1 KOMYHIKAI[iHIX TEXHOIOTiN

3K06. 3naTHicTh A0 amanTarii Ta Aii B HOBii cHUTYyamii

@®KO1. 3paTHicTh 3acTOCOBYBaTHM 3HaHHS 31 cdepu COLIaTbHUX KOMYHIKamid y cBoill mpodeciiHii
IiSTIBHOCTI

@®KO03. 3naTHICTh CTBOPIOBATH YHIKAIBLHUN MEAIAPOIYKT

OKO08. 3natHicTh GopMyBaTH HANPSAMKH KOMYHIKAIiT 31 CTBOPEHHSI, 3MIIIHEHHSI, PETIO3HUIIIOHYBaHHS, OHOBJICHHS
OpeHy UM PEKIIAMHOTO MPOIYKTY

@®KO09 3naTHICTh CTBOPIOBATH TEKCTH 1 JOKYMEHTH, PO3POOJIATH ONTHUMAJIBHI 32 CKJIAIOM Ta
(YHKIIOHATBHICTIO MYJIFTUMEAiHI KOMITOHEHTH TSI BUKOPUCTAaHHS Y pekiami Ta PR

®K12. 31aTHICTh BOPOBAIKYBATH PE3yJIbTATH HAYKOBHX OCIIKCHD 1 IPAKTUYHUX PO3POOOK y raiy3i peKiiaMu
Ta 3B’5I3KiB 3 TPOMAJICHKICTIO
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3. IEPEAYMOBMU JJIs1 BUBUEHHS JUCHUIIJITHU

[lepeaymoBaMu Jjisl BUBYCHHSI AMCLUILTIHU €: OBOJIOJIHHS CTYJ€HTaMU 0a30BUMH 3HAHHIMH
3 MpEeAMETIiB, 110 BUKJIAJAIOTHCS; aKTyali3alis 3HaHb CTYIEHTIB 3 aucuuiuiin «OcHoBH web-
nporpamyBaHHs», «Ctpareriydi TexHosorii pexiamu ta PR», «OcHOBH Bi3yaslbHOI KOMYHIKaIlii Ta
rpadivHOro nu3aiiHy», «Pekiama B CHCTEMI MapKETHHTY.

4. OYIKYBAHI PE3YJIbTATU HABUYUAHHS

BuBuYeHHS HaBYAIBHOI AUCHUILTIHU Tiepen0adae pOpMyBaHHS Ta PO3BUTOK Y CTYAEHTIB TaKHX

pe3yanaTiB HaBYaHHAI:

ITIPOS5. BuxopucroByBatn cydacHi iHQopmaniiini # KOMyHiKamiliHI TeXHOJIOTII Ta crieriaai3oBaHe
IporpaMHe 3a0e3MeUeHHs AJIs BUPIIeHHs mpodeciiiHiX 3aB1aHb

ITP06. ITnanyBaTH CBOIO AISUIBHICTB Ta AiSUIbHICTH KOJIEKTUBY 3 YpaxyBaHHSM IiJIei, 0OMeXeHb Ta
nependavyBaHUX PU3HKIB

ITP13. IependauaTtu peakifiro ayquropii Ha iHPOPMAIiHUI TPOIYKT Y Ha iH(GOPMAIiiHI aKilii, 3BaXKAIOYH HA
MOJIOKEHHS i METO/IM COLIAIbHOKOMYHIKAI[IHUX HAYK

[TP15. CTBOproBaTH I'paMOTHHUI MEialpoAyKT Ha 331aHy TeMY, BH3HAUEHOTO XKaHPY, 3 YPaXyBaHHIM KaHAITy
HNOUIMPEHHS YX TIaT(HOPMU ONPUITIOAHEHHS

ITP19. ®opmysaty iHpOpMAIITHINA TPOIYKT AJIS BUKOPHCTAHHS y pexinami Ta PR

ITP21 IIpoextyBatu pe3ynbTaTd iHOOPMAIIITHOI MiSUTEHOCTI ¥ cdepi pekiIaMu 1 3B’S3KiB i3 TPOMAICHKICTIO,
dopMyBaTH BHCHOBKM TIPO  MemiaeeKTHBHICTH y  KOPOTKOCTPOKOBii / JOBrOCTPOKOBIM MEPCIEKTHBI.

5. MIPOT'PAMA HABYAJIbHOI JUCIHUILITHA

MOJY.JIb 1

3micToBuii MoayJb 1. CyqacHi Tpenau y digital TexHomorisx B pekiaami Ta PR

Tema 1. Digital Texnosorii B pexnami ta PR.

OcHOBHI BUMOTH /10 1H(pOpMaLiHHOro 3a0e3MeYeHHs PeKJIaMHOI JisSUIbHOCTI B Mepeki iHTepHeT. PR
B digital cepenoBuii. OCHOBHI MOHATTS, 1110 BUKOPUCTOBYIOThCSI B PR Ta pexnamMHuX cTparerisx.
BusHaueHHs Ta BHMBYEHHS LIIbOBOI aynuTopii. BusHaueHHs nepeBar MpOAYKTY Ta
KOMYHIKAI[IHHOTO TTOBITOMJICHHS.

Jlimepamypa: [1, c. 30-67]; [5, ¢. 80-90].

Tema 2. OmHikansHMA miaxia: cuHepris digital TexHoorii B odaiin mpoctip

[TpuHIIMNE OMHIKaJIBHOTO MiIXO0/y B MPOCYBaHHI ToBapiB Ta mociyr. [lincunenns WOW-edekry y
NOBCAKAEHHOMY kMTTi. Digital iHcTpymeHTtapiii oduaitH. CTBOpeHHS €AMHOI KOHIEMIii
MPOCYBaHHS 3 BUKOPUCTAHHIM PI3HUX iHPOpPMaNiHHUX KaHAITIB.

Jimepamypa: [1, c. 30-67]; [5, c. 80-90].

Tema 3. T'eiimiikartist sk eheKTUBHUIN IHCTPYMEHT 3aTy4€HHS KIII€HTIB

3aydyeHHsl KJIIE€HTIB JUIsl HaJIaro/KEHHS MEPCOHAII30BAHOTO 3B’S3KYy. 301p MEepCOHANBbHUX JaHUX.
Bunu Bukopucranns npunimmiB rpu y digital mpocrtopi. Konmeniis ctBopeHHS e(peKTHBHOI
reimigikarii.

Jlimepamypa: [1, c. 70-99]; [6, c¢. 90-130].

3micToBuii MoayJb 2. SEO siK IHCTPYMEHT MapKETHHTY
Tema 4. SEO-npocyBaHHS — OCHOBH, TEPMiHOJIOTisI, A ITOPUTMH PAH)KUPYBAHHS.
[Minxomqu o awnamizy Ta muanyBanHs SEO-mpoekrtiB. Anami3 KPI Ta Bu3HadeHHs 3aBaaHb



npocyBaHHs. CTpYKTypHUI aHai3 TEMAaTUYHOTO MONUTY (IHTEpHET-aHai3).
Jimepamypa: [4, c. 160-220]; [5, c. 34-178].

Tema 5. Crparerii SEO onTumizartii.
[Tpodine caiity. IIpocyBanns 3a gomomororo SEO. ®opmyBanHs T3, KOHTEHTY, MOKpALICHHS
103a0iiTl. JIIHKOUTIIHT. MeToau TOoKpalleHHs TMOBEIIHKOBUX (aKTOpiB. AJaNTUBHUM TU3alH Ta

HOro 0coOIMBOCTI.
Jimepamypa: [4, c. 170-240]; [6, c¢. 84-150].

Tema 6. KOHTEHT-MapKETUHT: TPUHLIUINHK Ta TPUHOMU

IToHATTSI KOHTEHT-MapKeTUHIy. MeTa Ta 3aBIaHHS KOHTEHT-MapKeTUHIy. [IpMHIMIU KOHTEHT-
MapkeTuHry. Ilpuiiomu koHTeHT-MapkeTuHry. Ontumizailisi KOHTeHTYy. KaHanu po3noBCIOKEHHS
KOHTEHTY. [HCTpyMEHTH KOHTEHT-MapKeTuHTy. Po3poOka crparerii KOHTEHT-MapKETHHTY..
Jimepamypa: [4, c. 180-220]; [6, c. 100-145].

Tema 7. [Inardpopmu ayaury ta ananituku B SEO

3nilicHeHHS ayIuTy Ta aHAJTITHKH e(eKTUBHOCTI podoTu caiity. MoxmBocti miardpopmu Google
Analytics.

Jimepamypa: [4, c. 20-80]; [6, ¢. 80-90].

MOJY.JIb 2

3micToBuii MoayJib 3. PexiiaMHe pocyBaHHs B IHTEPHETI

Tema 8. KoHTekcTHa Ta MeiifiHa peKiiaMa

Bumu pexmaMHHX oOroyiomieHb Ta MaimandukiB. [lpuHtun aykmion. Ilindip cmiB Ta Tumu
BignosigHocTi. I[Iporno3 y mnanysansuuky I'yri. Ilpornos y Hupexti. CtBopeHHs 00'saB. [IpaBuiia
nocaakoBux crtopiHok. CrtBopeHHs wmepexeBoi PK y Gopgle Ads. BuOip cemanTtukum s
MepexeBux kammadid. IligOip aymutopiii Ta Micub po3mimieHH. CTBOpeHHs 00'sB y BeO-
iHTepdeiici Google Ads. HanamryBanus kamnasii.

MeniiiHa pekiiama Ta IHCTpPYMEHTH aBTOMaTtu3alii: 6aHepu, nmpepoiu, RTB. Bunu Ganepis. Micis
po3minieHHs. Buay po3milieHs 13 omiaToro 3a pe3yabTar (Kiik, lead). Haminenns ta perapreTusr.
Bubip mpaiic-malimaHuukiB nans mpocyBaHHsA. RTB — momenb aykIiOHHOI oOImjaTh MeAiMHOI
peximamMu. [HCTpyMeHTH aBTOMATH3allil IHTEPHET-MAPKETHHTY. [HCTPYMEHTH [UIS MiABHIICHHS
e(pEeKTUBHOCTI IHTEPHET-MapPKETHUHTY.

Jimepamypa: [3, c. 10-56]; [5, c¢. 10-70].

Tema 9. MoOUILHI JOAATKH

Tennenuii po3BUTKY MOOUTEHUX JonaTKiB. IlepeBarn 3aHypeHHs MOOLIBHHUX JOJATKIB JJIsi CBOTO
0i3Hecy. Bu3HaueHHs MOHATTS Ta XapaKTepUCTHKa OJIOKIB Ha SIKI PO3MOILISETHCS PO3poOKa
MOOUTEHUX JoAaTKiB. bi3Hec copsiMyBaHHS MOOUTRHUX JAOAATKIB. Buaym MOOUTBHHMX JOJATKiB
(natuBHi, BeO Ta ribpuiHi), eramnu ix po3poOku. MOXKIMBOCTI, 110 BIAKPUBAIOTHCSA Oi3HECY NpHU
3aJy4eHH1 MOOUIbHUX JoAaTKiB. ETanu nmpocyBaHHS MOOIIBHUX J10/IaTKIB.

Jliteparypa: [4, c. 67-88]

Tema 10. [IpocyBanus y comianpaux memnia (SMM)

Odyukimionan coumMepex Instagram, Facebook. ®opmaru moctiB Ta Stories Instagram. Sk
po3BuBarucs y Facebook: Tunu cropinok Ta mpasuia anroputmiB. KomyHikamiifHa cTpareris Ta
KOHTEHT-TIaH. ETanu koMmyHiKamii 3 MOTEHIIMHUMHU Kii€eHTaMH uepe3 coumepexi. DopmyBaHHS
YHIKaJIbHOI TOPrOBOi IPOMO3MIII].

KpeaTnBHa KOHIIENIIis: MO3UI[IOHYBaHHS, Bi3yall, CTHIb TeKCTiB. CTBOPEHHS KOHTEHT-IUIaHYy.
TapreroBana pekiaMa y comliadbHHX Mepekax. llepeBarn TapreToBaHOi peKJIaMH, METOJOJIOTISA
po6otu. Crparterii HOCATHEHHA €(QEKTUBHHX pE3yJbTaTiB: aJrOPUTMHU CTBOPEHHS OTOJIOIIEHb,



TeHepaLlis MITOK, OTJIA] aBTOMaTU30BaHUX CHCTEM TapreTOBAHOI PEKJIaMH, LIHOYTBOPEHHS.
Pexmamui KkpeaTwBH I TPOCYBaHHS y coIMepexax. MexaHiKM Ta IHCTPYMEHTH 3alydeHHS
HiANMACHUKIB y COMEpexax. AHATITHKA COLIaTbHUX MEPEK.

Jimepamypa: [3, c¢. 150-180]; [4, c¢. 110-150].

Tema 11. Bineo mapkeTuHr

3amyck peknamHoi kammanii Ha YouTube. Keiicu Bukopucransas BigeomapketuHry Ha YouTube.
Bapiantn BukopucranHs BigeoiHporpadiku. Crparerii mnpocyBanHs Ha YouTube. Tumm
BifeokoHTeHTY. Tumm indorpadiku. IlpaBmibHa podoTa 31 CTAaTUCTUKOIO BipyCHOTO BiJIEO.
[IpaBunbHa imes Ta rpamoTHa peainisaiis. CTBOpeHHs OropKeTHOTO Bifeo mist YouTube. ['pamothe
HAJIAMITYBaHHSA PEKJIAaMHOI KaMIaHii. AHAIITHYHUI IHCTPYMEHTaPIM.

Jimepamypa: [5, c. 120-160]; [6, c¢. 95-139].

3microBuii moayJn 4. Digital PR

Tema 12. Kananu xomyHnikanii ta inctpymenta PR. Po6ora 31 3MI

VYHikaneHi 0cO0JMBOCTI 3aco0iB MacoBoi iHdopmarii. L{imi ta 3aBganns podotu 31 3MIL. Bubip
HeoOxiganx 3MI. IligrotoBka mo mnyOmikamii. Sk mpamroBaté 13 KypHamictamu. AHami3

€(EeKTUBHOCTI.
Jlimepamypa: [2, c. 56-120]; [3, ¢. 67-99].

Tema 13. Influencer-mapkeTunr

Comianbhi mepexi. [loGynoBa koM'toHITI Ta poOoTa 3 HeraTuBoM. BzaeMomist 3 ayIuTOpi€l0 Ta
atMoc(epa y cmiBroBapucTBi. Influencer-mapkerunr, podora 3 6iorepamu. Ctpareris podoTH i3
6morepamu. CucteMa KomyHikarliii. @opMatu Ta MeXaHiku poOOTH AJIs [IeH KOMITaHii.
[HcTpy™menTapiii momryky Ta migdopy. Bubip peneBaHTHUX KaHAIB.

Jimepamypa: [2, c¢. 120-180]; [4, c. 100-156].

Tema 14. SERM

[Tomyk iHpOpMariii B iHTEpHETI Ta couianbHux Meaia. CepBicH JUisi aBTOMAaTUYHOTO MOHITOPUHTY
srajiok. [lomupenns iHpopmanii. O6poOka HeraTUBHUX BiATyKiB. OOpoOKa MO3UTUBHUX BiJT'YKIB.
OcHoBu SERM-ontumizanii. Asromatuzauis SERM. Hidden Marketing. OmnepatuBHuit

MOHITOPUHT.
Jimepamypa: [1, c. 140-167]; [4, c. 80-90].



TemMaTHYHUH IJIaH HABYAJILHOI AUCHHUILIIHA

Ha3Bu 3MicTOBHX MOAYMIB i TEM

Kinexicte rogua

JeHHa opmMa HaBYaHHS

3a04Ha (hopMa HaBYAHHS

YChOro y TOMY YHUCIIi yChOTO y TOMY YHUCII
a1 c | cp. a c | cp.
1 2 3 4 | 5 6 7 81 9
Monyis 1
3micToBuii MmoayJb 1. CyuacHi Tpennu y digital TexHoorisx B pexiaami Ta PR
Tema '1. Digital Texnomorii B 20 2 5 | 2] 14 20 >l 2 1_1 16
pexiami ta PR.
Tema 2. OMHIKaTBHUN MiIXI:
cunepris  digital TexHomorii B 20 2 2 | 2|14 20 2 2| 16
o(maita mpoctip
Tema 3. Teimidikamia sk
epeKTUBHHIA IHCTPYMEHT 20 2 2 | 2| 14 20 -1 2 |2 16
3JTYYCHHS KJIIE€HTIB
Paszom 3a 3smicmosum mooynem 1 60 6 6 | 6| 42 60 4 | 4 | 4| 48
3micToBuii MoayJb 2. SEO 5K IHCTPYMEHT MapKETHHIY
Tema 4. SEO-mpocyBamns -
OCHOBH, TEPMIHOJIOTIS, aIrOPUTMHU 15 2 2 | 2 9 15 2 12| -1
paHKUPYBaHHS.
Tema ‘ 5 Crparerii SEO 15 2 2| 2 9 15 3 2 | 13
onTuMi3ariii.
Tema 6. KOHVTeHT-MapKeTI/IHr: 15 2 ol 2] g 15 o — | 13
MIPUHIIMITN Ta TPUHOMHU
TeMg 7. Tlnatpopmu ayauty Ta 15 3 3| 3 5 15 2 2 | 11
aHamiTuku B SEO
Pazom 3a 3micmosum mooynem 2 60 9 9 | 9| 24 60 4 | 4| 4 | 48
Paszom 3a mooynem 1 120 15 | 15|15 | 75 120 | 8 | 8 | 8 | 96
Monyib 2
3micToBuii MoayJb 3. PexiiaMHe IpocyBaHHs B IHTEpPHETI
Tema 8. KonrekcTtHa ta MemiiiHa 11 2 9 5 5 11 2 2 7
pekIama
Tema 9. Mo06isibHI ToAaTKH 11 2 | 2| 2 5 11 — | 2 9
Tema 10.  IlpocyBanna 'y
comianpaux Meaia (SMM) 11 2122 5 11 -] 2 9
Tema 11. Bineo MapkeTuHr 12 2 | 2] 2 6 12 2 2 | 7
Paszom 3a 3micmosum mooynem 3 45 8 | 8| 8 |21 45 4 | 4] 4 | 33
3microBuii moxyas 4. Digital PR
Tema 12. Kananu xomyHikaiii ta
iHcTpymMeHTH PR. Po6ora 31 3MI 15 21272 9 15 2|2 11
Tema 13. Influencer-mapkerusr 15 2 | 2] 2 9 15 -1 2] 211
Tema 14. SERM 15 | 3[3/3|6]| 15 |2 2 | 11
Pazom 3a 3smicmosum mooynem 4 45 7 | 7| 7 | 26 45 4 | 4| 4 | 33
Pazom 3a mooynem 2 90 15 | 15| 15 | 45 90 88| 8| 66
TH/13 90 90 90 90
PA30M 3A KYPCOM | 300 | 30 [ 3030 |210] 300 [16]16]16] 162




Temu MNPAKTUIHHUX 3aHATH

No KinepkicTs rogun
3/m Hasga temu Jlenna 3aouyHa
dhopma dbopma
1. | Digital rexnomnorii B pexsami ta PR. 2 —
2. | OmuikanpHU# miaxin: cuHepris digital TexHonorid B odiaiin 2 2
pocTip
3. | Ieiimidikaris sk eeKTUBHUN IHCTPYMEHT 3JIyYCHHS KIIIEHTIB 2 2
4. | SEO-pocyBaHHsi — OCHOBH, TEPMIHOJIOTiS, AITOPUTMHU 2 —
paHKUPYBaHHS.

5. | Crparerii SEO onTtumizaiii. 2 2

6. | KoHTeHT-MapKeTHHT: NIPUHIUIH Ta TPUHOMHU 2 —

7. | llnatdopmu aynuty Ta ananituku B SEO 3 2

8. | KoHrekcTHa Ta MeiiiHa pekiiama 2 2

9. | MoOuIBHI TOJaTKH 2 —

10. | IlpocyBanns y comianpaux meaia (SMM) 2 —

11. | Bineo MapkeTHHT 2 2

12. | Kananu xomynikamii ta incrpymentu PR. Po6ora 31 3MI 2 —

13. | Influencer-mapkeTunr 2 2

14. | SERM 3 2
Pazom 30 16
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Temu J1a00paTOpHUX 3aHATH

No KinepkicTs rogun
3/m Hassa temu Jlenna 3aouHa
dhopma dbopma
Digital Texnoorii B pexiami Ta PR. 2 2
2. | OmuikanpHU# miaxin: cuHepris digital TexHonorid B odiaiin 2 —
pocTip
3. | Ieiimidikaris sk eeKTUBHUN IHCTPYMEHT 3aJIyYCHHS KIIIEHTIB 2 2
4. | SEO-pocyBaHHsi — OCHOBH, TEPMIHOJIOTiS, QITOPUTMHU 2 —
paHKUPYBaHHSI.
5. | Crparerii SEO onTtumizaiii. 2 2
6. | KoHTeHT-MapKeTHHT: IPUHIIUIIN Ta TPUHOMHU 2 —
7. | llnatdopmu aynuty Ta ananituku B SEO 3 2
8. | KoHrekcTHa Ta MeiiiHa pekiiama 2 —
9. | Mo0OuIbHI TOHaTKH 2 2
10. | IlpocyBanns y comianpaux meaia (SMM) 2 2
11. | Bineo MapkeTHHT 2 —
12. | Kananu xomynikamii ta incrpymentu PR. Po6ora 31 3MI 2 2
13. | Influencer-mapkeTunr 2 2
14. | SERM 3 —
Pazom 30 16
Camocriiina po6ora
Posznoain roguH caMocTiifHOT pOOOTH ISl CTYACHTIB IeHHOT (JOPMHU HABUAHHS:
® IIIrOTOBKA JI0 MPAKTUYHUX 3aHATH — 2-4200./1 3anammsn;
® BHUKOHAHHS NMPAKTHYHUX 3aBIAaHb MPOTITOM ceMecTpy — 2-4200./1 3anamms;
® HaIHMCAHHS €Ce, BIIACHUX TEKCTIB, AHAITUYHUN OTJIAN — MIHIMyM 5 200un na 1 pooomy,
® TIATOTOBKA JI0 KOHTPOJBHUX 3aX0JlIB — 5 200. Ha 1 3axio.
3aBaaHHs AJ19 caMOCTiliHOI podoTH
No KinpkicTs roguu
Bun pobotu
3/m JlenHna ¢popma | 3aouHa popma
1 | [TigroToBKa 10 MPaKTUYHUX 3aHSThH 30 30
2 | BukoHaHHS MPAaKTUYHUX 3aBJIaHb 30 30
3 | Hanucanus ece, BIaCHMX TEKCTIB, aHATITUYHUMN OIS 40 40
4 | IlinrotoBKa 0 KOHTPOJIBHOI poOOTH 5 40
Pazom 105 162
InauBinyanbHe HAYKOBO-10C/IiIHE 3aB/IaHHA
InousioyanvHe 3a80anHs nepeddAuae HANUCAHHA KYpCcogoi pobomu 3a  OpPIEHMOBHOIO

memamukoro.
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1.
IHTEpHeT.

2.

OcHOBHI BUMOTH 710 iH(POPMAIIIHOTO 3a0e3MeUeHHs PEKJIAMHOI JisSTILHOCTI B MEPEXKi

PR B digital cepenoBumi. OCHOBHI MOHSATTS, IO BUKOPUCTOBYIOTbCA B PR Ta

PEKIIaMHUX CTpPATETisX.

3.
4.
5.

KaHaJIiB.

15.

[TpuHIMIH OMHIKAJIFHOTO MiIX0/y B IPOCYBaHHI TOBAPIB Ta MOCITYT
OmuikanpHUM miaxia: cunepris digital TexHonorii B odaitn mpocTip
CTBOpEHHS €IMHOT KOHIIEMIIIT MPOCYBaHHS 3 BUKOPUCTAHHAM Pi3HUX iHMOpMAIIHHUX

I'eitmidikaris sk eheKTUBHUN IHCTPYMEHT 3aTy4eHHS KITIEHTIB

Bunu Bukopucranss npuHuumiB rpu y digital mpocropi.

Konneniist ctBopeHHs epeKTUBHOT refimidikarrii.

Amnaniz KPI ta Bu3HaueHHs 3aBiaHb IPOCYBAHHSI.

Crparerii SEO onrtumisaiii.

KoHTeHT-MapKeTHHT: IPUHIUIH Ta TPUHOMU

[HCTpyMEHTH KOHTEHT-MapKETUHTY.

[Tnardpopmu aynuty Ta ananituku B SEO

KonTekcrHa peknama

Tennennii po3BUTKY MOOINBHUX poxatkiB. llepeBarm 3amydeHHS MOOUTBHUX

JOJIATKIB JUIsl CBOTO Oi3HECY.

16.
17.
18.
19.
20.

Bunu MoOimpHUX M0/aTKIB (HATUBHI, BEO Ta TiOpHIHI), €TaIu iX po3poOKH.
MOXIIMBOCTI, 110 BiIKPUBAIOTHCS Oi3HECY MPH 3TyYeHHI MOOITHPHHX JTOJIATKIB.
ETanu npocyBaHHs MOOITBHUX JOJATKIB.

®ynkuionan couMepex Instagram, Facebook. dopmatu nmoctis Ta Stories Instagram.
Sk posuBatucs y Facebook: Tunmm CTOpiHOK Ta TmpaBHia aJrOPUTMIB.

KomyHikartiiiHa cTpareris Ta KOHTEHT-TUIaH.

21.

Etanun xomyHikalii 3 NMOTEHUIHHUMHU KJIi€EHTaMH d4epe3 coimepexi. DopMmyBaHHS

YHIKaJIbHOI TOPrOBOi IPOMO3HIIII.

22.
23.
24.
25.
26.
217.
28.
29.

[lepeBaru TapreToBaHoOi peKJiaMu, METOAOJIOTIS POOOTH.

AHaJITHKA COLIIAIbBHUX MEPEXK.

Keiicu Bukopucranus BiieomapkeTunry Ha YouTube.

Kananu xomyHikarii ta inctpymentu PR. Po6ora 31 3MI
Influencer-mapkerunr, po6ota 3 Grorepamu. Ctparerist poOOTH i3 6I0repamu.
Cucrema xomyHikaiii. @opmaT Ta MEXaHIKU poOOTH IS 1isIel KoMMIaHii.
OcuoBu SERM-ontumizamnii. ABTroMmarusaniss SERM.

Hidden Marketing. OniepaTUBHUI1 MOHITOPUHT.

6. METOAU HABUYAHHS, 3ACOBU AIATHOCTUKU PE3YJIbTATIB HABUAHHS TA

METO/JM IX JEMOHCTPYBAHHSI

MeTtonn HaBYaHHS:

® TIOSICHIOBAIBHO-LUTIOCTPATUBHUI METO;
® TPOOJIEMHOTO BUKJIAY;

® YaCTKOBO-IIOUTYKOBH.
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3aco0amu OI[IHIOBAHHSI Ta METOJIaMH ICMOHCTPYBaHHS Pe3yJIbTaTiB HABYAHHS BUCTYIAIOTh:
® YCHI BIIMOBIIL;

® TIPAaKTHYHI 3aBJIaHHS;

® KOHTpOJIbHA POOOTA.

7. ®OPMHU IIOTOYHOT'O TA NI ACYMKOBOI'O KOHTPOJIIO

JlocsirHeHHs cTyaeHTa ouiHoThes 3a 100-6anpHOI0 cuctemoro YHiBepeutery. IlizcymkoBa
OlLlIHKa HABYAJIbHOTO KypCy BKJIIOYae B ceOe OI[HKM 3 MOTOYHOIO KOHTPOIIO. Y KOKHOTO
KOMITOHCHTA CBOSI YacTKa B 3arajibHid CHCTEMi OIIIHOK. Y MPOMDKHHUX OIlIHKaX CTYACHT MOXKe
Habpartu 10 100 Gais.

[1ig KOMIIOHEHTOM MPOMDKHUX OI[IHOK PO3YMIIOTHCSI MOTOYHI OI[IHKH MPOTATOM CEMECTPY
(aKTUBHICTB, Y4acTh B JUCKYCISX; BUKOHAHHS 3aBJIaHb Ta 1HIIIE).

[ToToYHMIT KOHTPOIIb MPOBOJUTHCS HA KOKHOMY MPAKTHYHOMY 3aHSTTI Ta 3a pe3yJbTaTaMH
BHKOHAHHS 3aBJlaHb CaMOCTiiiHOI poOoTu. BiH mepenbayae OIiHIOBAaHHS TEOPETUYHOI IiATOTOBKH
3100yBayiB BHIIOI OCBITH 13 3a3HaueHOi TeMu (y TOMY YHCIi, CaMOCTIHHO OIPabOBAaHOTO
MaTepiany) mig yac poOOTH Ha CeMIHAPCHKUX 3aHATTIX Ta HaOYTUX MPAKTUYHHX HABUYOK 1] Yac
BUKOHAHHSI 3aBJIaHb MPAKTUYHUX POOIT. 3apaxyBaHHS KPEAWUTIB HABYAIHHOTO KYpPCYy MOMKIIMBO
TIIBKUA MICHs JIOCSTHEHHS pe3ynbrariB,3amnaHoBanux PIIHJ[, mo Bupaxaerbcs B OAHIN 3
MMO3UTUBHUX OI[IHOK, ITepe10aueHuX YNHHUM 3aKOHOJAaBCTBOM.

[TuToma Bara 3aKJIIOUHOTO €K3aMEHy B 3aralibHiii cuctemi oriHtoBanHs — 40 6amniB. IIpaBo
3MaBaTH 3aKIIOYHUN €K3aMEH HAJa€ThCs CTYISHTY, SKid 3 ypaxyBaHHSM OTPHUMaHHX OaiiB
MIPOMDKHUX OIIIHOK 1 3aKJIIOYHOT0 €K3aMeHY Moske HabpaTu pazom He meHiie 60 6amniB. [lincymkoBa
OLIIHKA HABYAIBHOTO KYPCY € CYMOIO MMPOMIKHHX OI[IHOK 1 OLIHKU €K3aMeHY.

Ex3amen BinOyBaeTbes y ycHiM (opmi HUISIXOM BIANOBIAlI Ha 4 MHUTaHHS €K3aMEHALIHHOTO
Oinety. 3a BiIMOBIIb HA KOXKHE MUTAHHS CTYIEHT MOKE OTpUMaTH MakcuMyM 10 Oais.

@®opMH KOHTPOJIIO Pe3yJIbTATIiB HABYAJIBHOI AiSVIbHOCTI CTY/IEHTIiB Ta iX OLiHIOBAHHS

Binnosiai Ha
NPaKTHYHUX Kpurepii oniHioBaHHA
3aHATTIAX
2 BinmoBige mpaBuibHA, TOBHA, JIOTIYHA, MICTUTh aHami3, CHUCTEMaTH3AaIlilo,
y3arajlbHeHHsI, BUKOPUCTaHI MDKIUCIMIUIIHAPHI 3B S3KH, MICTUTh apryMEHTOBaHI
BUCHOBKH
1 BianoBiaps 4acTKOBO NMpaBUIIbHA, MICTUTh HETOYHOCTI, HEJJOCTATHLO OOIPYHTOBaHA
0 CTyzeHT He J1a€ BiAMOBI I

Maxcumanvna oyinka cmyoenma 3a oanuti komnonenm npozpamu 30 (15 mem no 2 6anu).

Bukxonanus
NMPAKTHYHUX
3aBJaHb, ece,

. Kpwurepii oniHoBaHHA
BJACHHUX TE€KCTI1B,

aHAJITHYHHIT
orJIsif
2 3aBgaHHS BUKOHAHO TMPABUIIBLHO, TOBHO, JIOTIYHO, TEKCT MICTHUTh aHai3,
CUCTEMAaTH3AIlil0, y3araJlbHEeHHS, BUKOPHCTAHO MIKIUCIUIUTIHAPHI 3B’SI3KH,
MIPEICTABJICHO apTYMEHTOBAaHI BUCHOBKH
1 3aBinaHHAd BUKOHAaHO YACTKOBO NPAaBHIBHO, € HETOYHOCTI, HEAOCTaTHHO

0o0TpyHTOBaHA JTyMKa
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0 3aBgaHHS Mae CYTTEBI TMOMWIKH, apryMEeHTH He Cc(OopMyIIbOBaHO,

HEMPaBIWJIbHO BUKOPUCTAHO TEPMiHH.

Maxcumanvna oyinka cmyoenma 3a Oanuil Komnonenm npozpamu 60 (15 mem no 4 6anu).

KonTposbHa
podora Kpurepii oninioBaHHs
(mMUCBbMOBO)
22-32 BiamoBiae mnpaBwibHaA, TIOBHA, JIOTIYHA, MICTUTh aHaJi3, CHCTEMaTH3aIlilo,

y3araJbHEHHS, BUKOPHCTaHI MDKIUCIUILUIIHAPHI 3B’SI3KH, MICTHTHh apryMEHTOBaHI
BHCHOBKH

16-21 Bignosine B miloMy mpaBWiIbHA, JOCTATHHO TOBHA, JIOTIYHA; JIOMYIEHI HECYTTEBI
MTOMIJIKH T2 HETOYHOCTI Y BUKIIAJICHHI MaTepiary
10-15 BiamoBiap 4acTKOBO MpaBUIIbHA, MICTUTh HETOYHOCTI, HEJIOCTATHHO OOTPYHTOBaHA
1-9 BinmoBigs Ma€e CyTTeBI MOMIIIKH, apTYMEHTH HeC(hOPMYITbOBaHi, BUKOPHUCTOBYETHCS
HETPaBWJIbHA TEPMIHOJIOT IS
0 CryneHT He J1a€e BiAMOBI I
Maxkcumanvra oyinka cmyoenma 3a yeu KOMRnoHeHm npoepamu 32 6aiu
3anik Kpurepii oninroBanHs
35-40 | BinmoBings mpaBuiibHA, MOBHA, JOTIYHA, MICTHTh aHaNli3, CUCTEMAaTH3allll0, y3araaibHeHHs,
BHKOPHMCTAaH1 MDKJIMCIMIUTIHAPHI 3B’ I3KH, MICTUTh apT'yMEHTOBaHI BUCHOBKH
25-34 | BigmoBine B IJIOMy MpaBWJIbHA, JOCTaTHHO IIOBHA, JIOTIYHA; JOIYIICHI HECYTTEBI
MTOMIJIKH T4 HETOYHOCTI Y BUKIIAJICHHI MaTepiary
15-24 | BignoBiap 4aCTKOBO MpaBWJIbHA, MICTUTh HETOYHOCTI, HEJJOCTATHLO OOTPYHTOBaHA
5-14 | BimmoBiges Mae CyTTe€BI TOMUIIKH, apryMEHTH HeCOpPMYIbOBaHI, BUKOPHCTOBYETHCS
HENpPaBUJIbHA TEPMIHOJIOT L.
1-4 BianoBiabs MICTUTE 3HaYHY KIJTBKICTh CYTTEBUX TTOMHJIOK, HE OOTpyHTOBaHa
0 CTyneHT He J1a€e BiAMOBI 1
Maxcumanvna oyinka cmyoenma 3a yeu komnoreum npozpamu 40 oanie
Ex3amen Kpurepii oniHioBaHHA
9-10 BianoBiger mpaBuiIbHA, TOBHA, JIOTIYHA, MICTUTh aHaji3, CHCTEMAaTHU3aIlllo,
y3arajibHEHHS, BHMKOPHMCTaHI MDKIMCLUMIUIIHAPHI 3B’A3KH, MICTHTh apryMEHTOBaHi
BHCHOBKH
7-8 BinmoBiges B 1iIOMY MpaBUIbHA, JOCTaTHHO IOBHA, JIOTIYHA; OMYIIEHI HECYTTEBI
MMOMUJIKY Ta HETOYHOCTI Y BUKJIQJICHHI MaTepiary
5-6 BinnoBigbs 4aCTKOBO MpaBUJIbHA, MICTUTh HETOYHOCTI, HEJOCTaTHRO OOTPYHTOBaHA
3-4 BinnoBine Mae CyTTe€BI NMOMMIIKH, apryMEHTH Hec(hOpMYTIbOBaHI, BUKOPHUCTOBYETHCS
HENpPaBUJIbHA TEPMIHOJIOTIS.
1-2 BinoBiik MICTUTh 3HaUHY KUJIBKICTh CYTTEBUX OMMJIOK, HE OOIPYHTOBaHA
0 CTy/IeHT He J1a€ BiAMOBI I

Maxcumanvna oyinka cmyoenma 3a yeti komnonenm npozpamu 40 oanis (no 10 b6anis 3a 8i0nogiow

3a 0OOHe NUMAaHHSL)
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OuiHoBaHHS KypcoBOi podoTH

. MakcumajibHa
Ne CxJi1agoBa OLiHKHA .
OIliHKa
1 | ®opmyntoBaHHS METH, 3aBJIaHb, 00’ €KTY Ta MPEAMETY JOCITIKEHHS, 5
AKTYaJIbHOCT1 TEMHU.
2 | OdopmiteHHSI poOOTH 3TiTHO BUMOT JI0 KYPCOBUX MPOCKTIB: TUTYJIbHA
CTOpiHKa, 3MICT, pO3MITKa 1 HyMepallisi CTOpPiHOK, 0()OpMIICHHS TaOJIUIIb, )
PHUCYHKIB, IOCHJIaHb, CIIICKY BUKOPUCTAHUX JIXKEpeN, 00CsIr poOoTH.
3 | Teopernune oOTpyHTYBAHHS JOCIIKECHHS, aHANI3, y3aralbHCHHS
TEOPETUIHOTO MaTepiais, KOpeKTHiCTb .l'IOH}ITiI‘/'IHOFO amapary, 10
JOIUTEHICTH BUKOPUCTAHHS TEPMIHOJIOT11, (OPMYITIOBaHHS TEOPETHIHUX
BHCHOBKIB. JlocTaTHiil 00CAT ONpanboOBaHOTO TEOPETHYHOTO MaTepiany
4 | CtpykTypa poOOTH, JIOTIYHICTh MOJaHHS TEKCTOBOTO MaTepialy, HassBHICTh
3MICTOBHUX 3B’S3KIB Y pO3/IiJIax pOOOTH, BIAMOBIIHICTh TEOPETUIHHUX 10
y3arajibHEeHb JI0 IPAKTHYHUX 3aBaHb, TOCTABICHUX Y pOOOTI.
BIJIMNOBIJTHICTh 3MICTY pOOOTH ii TeMi, METi 1 3aBJaHHAM
5 | JlomineHiCTh 00paHOTO NIarHOCTHYHOTO IHCTPYMEHTAPIIO. 10
6 | 'pamoTHa iHTEpIIpeTallis OTPUMAHUX EMITIPUYHUX JAHUX, IPYHTOBHICTS 1 10
JIOT1YHICTH C(HOPMYITHOBAHUX BUCHOBKIB
7 | CaMOCTIHHICTh BUKOHAHOT JOCIAHUIILKOI pOOOTH, CAMOCTIHHICTh 10
IHTEpIpeTallii Ta BHCHOBKIB
8 | TBopumii miaxia 10 poOOTH, OPUTIHATLHICTb, IEPCIEKTUBHICTD 10 10
MO TAJTBIIINX JTOCITIKCHb
3aranpHa KUIBKICTh 0aJIiB 3a MiArOTOBKY KypCOBOi1 po0OTH 70
3axuCT KypcoBoi poboTH
9 | SxicTe gomoBiai, ii CTPYKTYpa, MOCTIAOBHICTh, IPYHTOBHICTh JOBEJICHB 1 10
YMOBHBO/IIB
10 | SkicTh BiAMOBiAEH Ha 3anUTaHHS (TIPABHILHICTE, IPYHTOBHICTH, 10
apryMEHTOBAHICTb)
11 | SIkicTh HAOUHMX MaTepianiB 10 3aXUCTY (B1J1€0, IPE3EHTAIlis) 10
IlincymkoBa ominka 100
Mopyns |
MakcumanbHa KiTbKICTh 0amiB
®opMa KOHTPOIIIO
Jenna popma 3aouyna dhopma
BiamoBigi Ha MPaKTHYHUX 3aHITTIX 7x2 6amu = 14 6anis 7x2 6axu = 14 Ganis

BukoHaHHS IpakTUYHUX 3aBJlaHb, €Ce,
BJIACHUX TCKCTIB, aHAIITHYHHHN OTJISIT

7x2 6anu = 14 6aniB 7x2 0anu = 14 Ganis

KonTponbpaa podoTa (IMChMOBO) 32 6ammn 32 6anu
3anik 40 6aniB 40 Gani

Bceboro 100 100
Monyib 2

MaxkcuManbHa KibKICTh OaniB

D
OpMa KOHTPOITIO JleHHa popma

3aouna dhopma

BiamoBiai Ha MpakKTUYHUX 3aHATTIX 15x2 6amu = 30 6aiB 7x2 6anu = 14 Ganis

BukoHaHHS pakTUYHUX 3aBJaHb, €CE,
BJIACHUX TCKCTIB, aHAIITHYHHMN OTJISIT

15x2 6anmu = 30 Gamnis 7x2 6anu = 14 6anis

KonrtponbHa poboTa (THCHMOBO) —

32 oanmu
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Ex3amen 40 6aniB 40 6amiB
Bcboro 100 100
8. KPUTEPII OINIHIOBAHHA PE3YJIBTATIB HABYAHHS
(po3paxo8yemuvcst 0151 KO#CHO20 MOOYJISL OKPEMO)
JleHHe BiTIICHHS 3a04He BiJIIIICHHS
KinpkicThb KinpkicTe
Bun po6otu Sarin Bua pobotu Satin
Moayas 1
3M1 | T1 | Bixnosiai Ha npaKTHIHAX 2
3aHATTIX
BukoHaHHS NPakKTUYHUX -
3aBJlaHb, €Ce, BJACHUX TEKCTIB, 2
AHATITHYHUHA OIS
T2 | BinmoBixi Ha TpaKTUIHUX 2 Binamosizai Ha mpakTHYHIX 2
3aHATTAX 3QHATTIX
BukoHaHHS NPakKTUYHUX BukonaHHS NIpaKTUYHUX
3aBIIaHb, €CE, BIIACHUX TEKCTIB, 2 3aBlIaHb, €CE, BIIACHUX TEKCTIB, 2
AHAJITUYHUN OTJISI AHAJITUYHUN OTJIsA
T3 | BinnoBiai Ha IpaKTUIHUX 2 Biamnogiai Ha mpakKTUYHUX )
3aHATTIX 3aHATTAX
BuKOHaHHS PAKTHYHUX BHKOHaHHS TPaKTHYHUX
3aBJlaHb, €Ce, BJACHUX TEKCTIB, 2 3aBJaHb, €Ce, BJACHUX TEKCTIB, 2
AHAJITUYHUN OTJISI AHAJITUYHUN OTJIsA
3M2 | T4 | Bignosiai Ha MpaKTUYHUX )
3aHATTIX
BuKOHAHHS PAKTHYHUX —
3aBJIaHb, €Ce, BJACHUX TEKCTIB, 2
AHAJIITUYHUI OIS
T5 | BinmoBiai Ha MpaKTHIHUX 2 BinmoBiai Ha mpakTHYHIX )
3aHATTAX 3AHATTIX
BukoHaHHS NpakTUYHHUX BukonaHHS DIpaKTUYHUX
3aBlIaHb, €CE, BIACHUX TEKCTIB, 2 3aBlIaHb, €CE, BIIACHUX TEKCTIB, 2
AHAJIITUYHUI OIS AHAIIITUYHWHA OIS
T6 | Binnopiai Ha IPaKTUIHUX )
3aHATTIX
BuKOHAHHS PAKTHYHUX —
3aBJaHb, €CE, BIJACHUX TEKCTIB, 2
aHAITUYHUNA OTJIISI
T7 | BinmoBiai Ha MpaKTHYHAX 2 _
3aHATTIX
BuKkoHaHHS MPAKTHYHUX
3aB/IaHb, €CE, BJIACHHUX TEKCTIB, 2 -
aHAITUYHUNA OTJIISI
KonTtponpHa poboTa (MHCEMOBO) 32 32
[TizcyMKoBHIA KOHTPOJIB (3aTiK) 40 40
Cyma 100 100

| JleHHE BIIIIICHHS

3a0y4yHe BIIIJIEHHS
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KinpkicTs KinpkicTh
Bun poboru . Bun poboru .
OaiiB OamiB
Monayas 2
3M3 | T8 | Biamosimi Ha MPaKTHIHUX 2x2=4 BiamoBimi Ha MpaKTHIHUX 2
3aHATTIAX 3aHATTAX
BuKOHaHHS PAKTHYHUX BukoHaHHS MPaKTHYHUX
3aBJIaHb, €CE, BIIACHUX TEKCTIB, 2x2=4 3aBJIaHb, €CE, BIIACHUX TEKCTIB, 2
AHATITHYHUHA OIS AHATITHYHUHA OIS
T9 | BinmoBimi Ha IpaKTUYHUX Ix2=4 BinmoBimi Ha NpakKTUYHUX 2
3aHATTIAX 3aHATTAX
BukoHaHHS IpaKTHYHUX BHKOHAHHS MPaKTUYHUX
3aBJIaHb, €CE, BIACHUX TEKCTIB, 2x2=4 3aBJIaHb, €CE, BIIACHUX TEKCTIB, 2
aHaTITHYHWHA OTJIsT aHaJITUYHWHA OIJIsT
T10 | BinmoBiai Ha TpaKTUIHUX 2x2=4 BinmoBimi Ha NpakKTUYHUX 2
3aHATTIX 3aHATTIX
BuKOHaHHS TPAKTHYHUX BukoHaHHS MPaKTHYHHUX
3aBJlaHb, €Ce, BJACHUX TEKCTIB, 2x2=4 3aBJaHb, €Cce, BJACHUX TEKCTIB, 2
AHAJITUYHUN OTJISI AHAJITAYHUN OTJISI
T11 | BinmoBixi Ha TpaKTUIHUX Ix0=4 BinmoBixi Ha mpakKTHIHUX 2
3aHATTIX 3aHATTIX
BukoHaHHS NPakKTUYHUX BukoHaHHS IPaKTUYHUX
3aBJlaHb, €Ce, BJACHUX TEKCTIB, 2x2=4 3aBJaHb, €Cce, BJACHUX TEKCTIB, 2
AHAIITHYHUN OIS aHAIITHYHUN OIS
3M4 | T12 | Bignosiai Ha MPaKTUIHUX 2x2=4 Bianosizi Ha MpakKTHIHUX 5
3aHATTAX 3aHATTAX
BukoHaHHS NPakKTUYHUX BukoHaHHS IPaKTUYHUX
3aBJIaHb, €CE, BIIACHUX TEKCTIB, 2x2=4 3aBJIaHb, €CE, BIIACHUX TEKCTIB, 2
AHATITHYHUHA OIS AHATITHYHUHA OIS
T13 | BianoBiai Ha IPaKTUYHUX 2x2=4 BiamoBiai Ha NpaKTUYHUX 2
3aHATTAX 3aHATTAX
BuKOHAHHS PAKTHYHUX BukoHaHHS MPaKTHYHUX
3aBIIaHb, €CE, BIACHUX TEKCTIB, 2x2=4 3aBJIaHb, €CE, BIIACHUX TEKCTIB, 2
AHAJITUYHUN OTJISI AHAJITUYHUN OTJISI
T14 | BianoBiai Ha IPaKTUIHUX 3x0=6 BiamnoBiai Ha NpaKTUYHUX 2
3aHATTIX 3aHATTIX
BuKOHAHHS PAKTHYHUX BukoHaHHS MPaKTHYHUX
3aBJIaHb, €CE, BIIACHUX TEKCTIB, 3x2=6 | 3aBmaHb, ece, BIIACHUX TEKCTIB, 2
AHAJIITUYHUI OIS AHAIITUYHUI OIS
KonTponbHaa poborta (IMCbMOBO) — 32
[TincymkoBuit koHTpOsH (EK3aMen) 40 40
Cyma 100 100
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