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BCTYIl
AHoTanisa

AKTyallbHICTh  AUCHUILUTIHE  «MDKHApOAHUN MapKEeTUHI» OOyMOBJICHa MOTPeOOoI0
MiTOTOBKU (haxXiBIliB, 3MaTHUX €(QEKTHBHO BECTH MisUTbHICTh HA TIIOO0ATLHOMY pHUHKY. Lls
JUCLUIUTIHA CHpsAMOBaHAa Ha (OpPMYBAaHHS y CTYACHTIB HpodeciiiHuX KoMmeTeHUid y cdepi
MDKHApOAHOTO MApKETHHTY, IO BKJIIOYAa€ PO3YMIHHS TJIOOAIbHUX PUHKOBHX TEHJCHIIIMH,
KYJBTYPHHX OCOOJHMBOCTEN CIIOKHMBAYiB, a TAKOXK CTPATEriil BUXOIy Ha HOBI pUHKH.

Crynentu HaOynyTh 3HaHb Ta HaBUYOK IOJI0 aHANI3y MIXHAPOJAHOIO MAapKETHUHIOBOTO
CepeoBHILa, PO3POOKH MAPKETUHTOBUX CTPATET1H JIJIs PI3HUX KpaiH, yIpaBIiHHSI MIKHAPOAHUMU
MapKEeTUHTOBUMH KaMITaHIsIMU Ta afanTallii MpoayKTiB 10 BUMOT pi3HUX puHKIB. Oco0yMBa yBara
MPUAUSIETHCS MUTAHHIM MIDKHAPOHOI MAPKETUHIOBOT KOMYHIKaIlii, OpeHIUHTY, IIIHOYTBOPECHHS,
JTUCTPHUOYITIT Ta JTOTICTHUKH.

3aBISKM BHBUCHHIO JWCLUUIUIIHM, CTYACHTH 3MOXYTh pO3pOOSSATH  ePEeKTHBHI
MapKETUHTOBI IUIaHHW, BPaXOBYIOUM crenudiky pi3HUX pErioHiB Ta KyabTyp. BoHH Takox
OTPUMAIOTh NPAKTUYHUN JOCBIA y MPOBEACHHI MapKETHHTOBUX IOCHIHKEHb Ha TIIO0AIbHOMY
piBHI Ta 3aCTOCYBaHHI Cy4aCHUX MAapKETHHTOBHX IHCTPYMEHTIB JUISL JOCATHEHHSI KOHKYPEHTHHUX
nepeBar Ha MDKHAPOJHUX PUHKAX.

Kuo4uoBi ci1oBa: 1100 IbHUI PUHOK, MAPKETUHIOBI CTpaTerii, MiXKHApOHI KOMYHIKaIlii,
OpeHIUHT, JIOTiCTHKA, aJanTallis MPOIyKIIii.

Abstract

The relevance of the discipline "International Marketing" is driven by the need to prepare
specialists capable of effectively operating in the global market. This course aims to develop
students' professional competencies in the field of international marketing, including
understanding global market trends, consumer cultural characteristics, and strategies for entering
new markets.

Students will acquire knowledge and skills in analyzing the international marketing
environment, developing marketing strategies for different countries, managing international
marketing campaigns, and adapting products to the requirements of various markets. Special
attention is given to international marketing communication, branding, pricing, distribution, and
logistics.

By studying this discipline, students will be able to develop effective marketing plans, taking
into account the specifics of different regions and cultures. They will also gain practical experience
in conducting marketing research at a global level and applying modern marketing tools to achieve
competitive advantages in international markets.

Key words: global market, marketing strategies, international communications, branding,
logistics, product adaptation.
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2. MeTa Ta 3aBJaHHA HABYAJILHOI JUCIHUILIIHA

MeTor0 BUBUEHHS AUCHUILTIHU «MDKHApOAHUN MapKETHHI» € (GOpPMYBaHHS y CTYJCHTIB
KOMIUIEKCHOTO ~ PO3yMiHHS ~ NPUHLOMIIB  (YHKIIOHYBaHHS  CBITOBOi ~ €KOHOMIKM  Ta
30BHIIIHBOCKOHOMIYHUX BIJIHOCHH, MEXaHI3MIB oOprasizamii Ta peryatoBaHHS MIKXHApPOIHOI
TOpriBJi W  1HBECTHINIM, a TaKOX PO3BUTOK TMPAKTHYHUX HABUYOK  31HCHEHHS
30BHIITHHOCKOHOMIYHHUX OIepalliid, aHaai3y M>KHapOIHOTO PUHKOBOTO CEPEIOBUIIA, YIIPABIIHHS
pU3MKaMH Ta BUOOPY €(EKTUBHHUX CTPATETii BUXO/y HA 30BHIIIHI PUHKH.

BignoBimHo 10 OCBITHRO-TIPOQECIiHOT MporpaMu CTYAEHTH HaOyBarOTh TaKUX
KOMIIETEHTHOCTEH:

- 3K 13. 3matHicTh AiSITH COLiaJILHO BiAIMIOBIJAIBHO Ta CB1AOMO;

- @K 1.3 3parHicTh BUKOPUCTOBYBAaTH mpodeciiHO-podinboBaHi 3HaHHS ¢
NPaKTUYHI HABUYKH 3 (pyHIAMEHTAIbHHUX IUCIMIUIIH Y Tpoueci BHPOOJICHHS pPaliOHATBHHUX
VIOPaBIiHCHKUX pilieHb Yy cdepl MIKHAPOAHOI EKOHOMIYHOI MJiSUIBHOCTI MiJMPHEMCTB
MOPEroCHoIapChbKOT0 KOMILIEKCY;

- O®K 1.6 3marHicTh HANATOKyBaTH KOMYHIKAIIl MiX Cy0’€KTaMH MIKHAPOTHUX
€KOHOMIYHHX BiJHOCHH.

3aBnaHHsSM BUBYCHHS JUCHUILIIHA <« MDKHApOAHMI MapKeTHHI» € 3a0e3meueHHs
CTYJICHTIB 3HAHHSIMH, HaBUYKAMHU Ta KOMIICTEHIIIMU, HEOOXIAHMUMH [UJIsI CaMOCTIHHOTO
3I1MICHEHHS 30BHIIIHHOCKOHOMIUYHHUX OTepalliid, aHaji3y Mi>KHapOJIHOTO PUHKOBOT'O CEPEIOBUIIIA,
po3poOku 1 peamizaiii MapKeTMHTOBUX CTpaTeridl MiAMPUEMCTBA, a TaKOX ISl €(PEKTUBHOTO

YIIpaBIIiHHS PU3UKaMHU y cdepi MKHAPOAHOT iSIIbHOCTI.

3. IlepenymoBu AJ1s1 BUBYCHHS JUCHUILIIHH

IlepeaymoBaMu st BUBYEHHS JUCHMILUIIHU € «MapKeTUHT y IUQPOBIi eKoHOMIl» Ta

«IHO3eMHa MOBay.

4. OuikyBaHi pe3yJIbTaTH HABYAHHA

BuBueHHs1 HaBUaIBbHOT TUCIUILIIHY Tiepeadadae (GopMyBaHHS Ta PO3BUTOK y 3100yBaviB
TaKHUX pe3y/bTaTiB HABYAHHS:

ITPH 21. BmiTu aOCTpakTHO MHUCIUTH, 3aCTOCOBYBATH aHaNi3 Ta CHHTE3 ISl BUSBICHHS
KJIIOYOBUX XapaKTEPUCTUK EKOHOMIYHMX CHCTEM pI3HOTO piBHSA, a TaKoX OCOOIMBOCTEH
MOBEIHKH X Cy0’€KTIB.

I1PH 22. JlemoHCTpyBaTH THYYKICTh Ta aJalTUBHICTh y HOBUX CHUTYallisiX, y poOOTI i3

HOBHMU O6’€KT8.MI/I, Ta Y HCBU3HAUCHUX YMOBAaX.



[TPH 24. JleMoHCTpYBaTH 31aTHICTb AISITH COIIAILHO BIMOBITAIHHO Ta CBIIOMO Ha OCHOBI
€TUYHUX TPUHIMIIB, I[IHYBaTH Ta TMOBAXAaTH KYJIbTYpHE pI3HOMAHITTS, I1HIUBIAYyalbHI

BIJIMIHHOCTI JIFOJIEH.

5. IIporpamMa HaBYaJIbHOI AW CHUAIIIHA

Tema 1. CyTHICTh MI>KHAPOJITHOTO MAPKETHHTY.

Cy0’exTH, NpUHIKIH, PYHKITIT MDKHAPOJIHOTO MAapKETHHTY. BiIMiHHICTh MI>KHApOIHOTO
MapKETUHTY BiJl BHYTpilIHBOr0. ETanu po3BUTKY Mi>kHapoaHoro Mapketunry [1, c. 8-20], [2, c.
3-15], [3, c. 12-30], [4, c. 5-15], [5, c. 22-34].

Tewma 2. CepenoBulie MiKHAPOTHOTO MAPKETUHTY

ExoHomiuHe cepenoBHIe Mi>KHAPOIHOTO MAapKEeTUHTY. [lodiTHYHI Ta MPaBOBi aCHEKTH
PO3BUTKY MI>KHAPOJHOTO MapKeTUHTY. CollianbHO-KYJIbTYypHE CEPEIOBUIIE MI>KHAPOTHOTO
MapKeTUHTY. TexXHOJOoriYHe cepeIOBHIIE MIXXKHAPOIHOTO MAPKETHHTY.
KonkypeHToCIpoMOXHICTh dipmu [3, ¢. 35-50], [4, c. 22-35], [5, c. 40-55].

Tema 3. TTonsaTTs iHbOpMaIIii Ta TOCIIKEHHS Y MIXKHAPOTHOMY MapKETHUHTY.
[Tonsatrss indopmamiiftHOT cHCTEeMHU MINKHAPOJAHOTO MApKETUHTY, i1 HEOOXITHICTH 1

CTpyKTypa. Mertoau oOTpuMaHHA Ta OOpoOKM iH(popMalii B MDKHAPOAHOMY MAapKETHHTY.
JlocmiKeHHs CBITOBOTO PUHKY. Jn3aitH-10CTiIKEHHST MIXXHAPOJHOT'O PUHKY TOBApiB Ta MOCIYT.
CermeHTariist cBiToBoro puHky [3, c. 60—75], [4, c. 50-65].

Tema 4. CyuacHa CBITOBa TOPTIBIS 1 MEXaHI3M YIpaBIiHHSA 30BHIIIHbOCKOHOMIYHUMH
3B'SI3KaMH.

OCHOBHI TEHJEHIIT Ta MEPCIEKTUBU PO3BUTKY Cy4acHOI CBITOBOi TOpriBii. MixkHapoaHa
PUHOK Ta #oro ocobmuBocTi. MixaepkaBHI (OpPMH PpEryjtOBaHHS 30BHIIIHbOEKOHOMIYHOT
JSUTBHOCTI Ta MeTa 1X cTBopenHs [3, ¢. 100—120], [4, c. 80-95], [5, c. 70-85].

Tema 5. MapkeTHHroBI cTpaterii ¢ipMu Ha MIKHAPOJIHOMY PUHKY.

Crparerii Bxony Ha puHOK. IIpsmi iHo3emHi iHBectuuii. Ekcmopr Ta iMmopr.
Jlinen3yBaHHsl, CIIJIbHE MIANPUEMCTBO, 3IUTTS, IOTJIMHAHHSA, CTpaTeriuHi anbstHeu. Oneparii mij
ko4, ¢ppangaisunr [1, c. 180—-195], [4, c. 110-125].

Tema 6. ToBapHa NOMITHKA HA MI)KHAPOJHOMY PUHKY.

[ToHATTS MiXXKHApoAHOI TOBapHOi MOMITHKH. OCHOBHI TOBAapHI CcTparerii Mi»XHapOHOTO
MapkeTuHry. IIpoayKT Uit MDKHApOJHOTO PUHKY SIK CHCTE€Ma pillleHb Mpo HOro po3pooKy,
JTUBepCcUdIKaIlio Ta aanTailito, OpeHAMHT Ta MaKyBaHHS, CEPBIC Ta yIpaBIIiHHS AKicTIO [6, C. 302—
338].

Tema 7. Mi>kHapo/1Ha MOJIITUKA [IIHOYTBOPEHHS.
I{iHOBi1 cTpaTerii Ha MKHAPOJAHUX PUHKax. MeToauKa I[IHOYTBOPEHHS B MIXKHAPOIHOMY

MapKeTUHTy. J[eMMmIHTOBI I[IHA Ta aHTHUAEMITIIHTOBE 3aKOHOJABCTBO. OCOOIMBOCTI KOHTPAKTHO-
IIHOBOT NOMITHKH [4, c. 130-145].

Tema 8. CrannapTusaiisi Ta IpoCyBaHHS TOBAPIB HA 30BHIIIHIX PUHKAX.



Buan mpocyBaHHS Ha MDKHApOJHMX pPHUHKaX. AjanTarlis peKJIaMH Ta OCOOJMUBOCTI
IUTaHYBaHHS PEKJIaMu B 3aco0ax MacoBoi iHpopmalii pi3HuX KpaiH. Internet sik epexTuBHUI 3aci0
JUI TIPOBEJCHHA pEKJIAMHUX KaMMaHild, 3ajJydeHHs HallOHAJIbHUX pEKJIAMHHUX areHTCTB.
Spmapku, canonu, npodeciiini BucraBku. [1admix puneiimmns i madmiciti. [lepconansHi mpogaxi
[4, c. 150-165].

Tema 9. Kananu po3noziny ToBapiB Ha MKHApOJHOMY PUHKY.

3arajgpHa CTPYKTypa Ta MeTa po3poOKH KaHAITy PO3IMOIUTY B MIKHAPOJHOMY MAapKETHHTY.
BusHaueHHs ONTHMaJIBFHOTO BapiaHTa PO3MOALTY TOBApiB. YTNpPaBIiHHA KaHAIaMH PO3MOILTY
NPOIYKIii Ha 30BHIIHEOMY PUHKY [4, ¢. 170-185], [5, c. 105-115].

Tema 10. CtpykTypa ciy>0M yrpaBliHHS MIXKHAPOJIHUM MAPKETHHTOM.
[MpuHmmmm 1 cmocoOM opraHizamii AisUIBHOCTI KOMITaHii y cdepi MiKHAPOIHOTO
mapkeTunry. ExcriopTauii Bimain. Mixknapoauaa ¢inis [4, c. 205-215].

Tema 11. Enexrponna KOMEpITis B MDKHapPOIHOMY MapKETUHTY
Oco0nuBOCTI 3aCTOCYBaHHS €-commerce B MbKHapoIHiK Toprisii. Ponb nudpoBux miatdopm y
npocyBaHHI ToBapiB Ta mociyr. [nrepuer-mapkeTusr i SEO/SEM-iHCTpyMEHTH Ha Mi>XKHAPOIHUX
puHKax. TpaHCKOpIOHHA €IEKTPOHHA TOpriBis [2, ¢. 159-184]

Tema 12. ETtuka Tta comianbHa BIAMOBIAATIBHICTE y MIKHAPOJHOMY MAapKETHHTY
ETnuni HOpMu BeneHHs Oi3Hecy B MiKHApoAHOMY cepenoBuini. KopmopatuBHa colianbHa
BignoBiganeHicTh (CSR). IIpoGnemu "3enenoro" mapketwHry. ETHYHI acmekTH pekiiaMu Ta
IPOCYBaHHS Y Pi3HUX KyIbTypax. [7, ¢. 85-127]

Tema 13. VYnpaiiHHS OpeHIoM Ha MDKHApPOJHOMY PUHKY
['moOGanbHUI OpeHAMHT Ta ajanTalis 10 MICHEBUX PUHKIB. DOpMYyBaHHS LIHHOCTI OpeHIy B
MYJIBTUKYJIBTYPHOMY CepeoBuIli. PeryramiiiHi pu3uku ta ixHe ynpasiinas [8, c. 28—-94].

Tema 14. MapkeTuHrosa aHaJIITHKA B MDKHapOJAHOMY 013Hecl
30ip, 06poOKa 1 BUKOPUCTAHHS aHATITUYHUX JaHUX I MPUHHATTS pilleHb. Bukopucranus Big
Data, CRM ta Bl-cuctem y Mi>xkHapoiHOMY MapKeTHHTY. Bi3yani3auist pe3yabTartiB JOCTIIKEHb.
[9, c. 216-265]

Tema 15. Kpoc-KynbTypHI  KOMYHIKamii B MDKHApOJHOMY  MapKETUHTY
KynbrypHi BimMiHHOCTI K (akTop ycmixy a0o pusuky. BB Ha CHOXHMBYY MOBEIIHKY.
Apnantaiisi KOMYHIKaIiifHO cTpaTterii 0 JIOKaJbHUX ocoOiumBocTeil. Momens Xodcrene B
npakTHili Mapketunry [10, c. 48-82]



4. CTpyKTYypa HABYAJBHOI IUCUMILTIHA

Ha3Bu 3MicTOBHX MOAYMIB i TEM

Kinexicte rogua

Jlenna ¢opma

3aouna opma

y TOMY YHUCI y TOMY YHUCII
Pazom pazom
1 o | Cam b I cam
1 2 3 4 5 8 9 10 11
1. CyTHICTh MIDKHApOJHOTO MAPKETHHTY 6 2 1 3 6 1 - 5
2. Cepenourie MDKHapOHOTO 6 ) ) 3 6 1 ) 4
MapKETUHTY
3. [onsaTTs iHpOpMALIT Ta TOCITIHKEHHS 6 ) . 3 6 1 c
y MIXKHApOJHOMY MapKETHUHTY
4. CyyacHa CcBITOBa TOPTiBJIA 1 MEXaHI3M
VIPaBIiHHSA 30BHIIIHBOCKOHOMIYHUMH 6 2 1 3 6 1 - 5)
3B'sI3KaMU
5. MapkeTuHroBi crparerii ¢ipmMu Ha
6 2 1 3 6 1 1 4
MDKHApOJHOMY PUHKY
6. ToBapHa noJiTHKa HA MIXKHAPOJHOMY 6 2 1 3 6 1 1 4
PUHKY
7. MixHapoaHa MMOJIITHKA 6 2 1 3 6 1 1 4
L[IHOYTBOPEHHS
8. CranmapTu3anis Ta TPOCYBAaHHS 6 2 1 3 6 1 ) 5
TOBapiB HA 30BHILIHIX PUHKAX
9. Kananmu posnoaily ToBapiB Ha 6 2 1 3 6 1 ) 5
MDKHApOJAHOMY PUHKY
10. Crpykrypa ciayxOu ynpaBiIiHHA 6 2 1 3 6 1 ) 5
MDKHApPOJHUM MapKETHHIOM
11. Enexrponna KOMepIIis B 6 2 1 3 6 1 1 4
MDKHAPOJHOMY MapKETHHTY
12. Etuka Ta corjajbHa
BIIMOBIAANIBHICTE Y  MIKHAapOJHOMY 6 2 1 3 6 - - 6
MapKETUHTY
13. VYnpaiiHHs OpeHzIoM Ha 6 2 1 3 6 ) ) 6
MDKHApPOJHOMY PUHKY
14.1. MapKCTI/IHl‘"OBa ‘ aHaJiTUKa B 5 5 1 3 6 1 1 4
MDKHapoAHOMY Oi3Heci
15. Kpoc-kynbTypHi KOMyHiKalii B 6 2 1 3 6 ) ) 6
MDKHAPOJHOMY MapKETHHTY
Beboro: 90 30 15 45 90 12 6 72




5. TeMu NIpaKTHYHUX 3aHATH

Ne Ha3sa Temu KinbkicTs
3/ TOIUH
1 CyTHICTh MIDKHAPOJHOTO MAPKETHHTY 1
2 CepenoBulie Mi>KHapOJHOTO MAPKETUHTY 1
3 [MonsarTs iHpOpMALi Ta JOCTIHKEHHS Y MDKHAPOAHOMY MapKETHHTY 1
4 CyuyacHa CBITOBa TOPTIBIIS 1 MeXaHi3M yIpaBIiHHS
30BHIITHLOEKOHOMIYHUMH 3B'SI3KaMH '
5 MapkeTuHroBi cTparerii GpipMu Ha MIKHApOJAHOMY PUHKY 1
6 ToBapHa moJiTHKa Ha MDKHAPOIHOMY PUHKY 1
7 MixHapoaHa MOJITUKA I[IHOYTBOPEHHS 1
8 CranmapTu3aiis Ta MpoCyBaHHS TOBApiB HA 30BHINIHIX PHUHKAX 1
9 Kananu po3noiiny ToBapiB Ha MIXKHAPOJAHOMY PHHKY 1
10 CtpykTypa ciayKO0u ynpaBlliHHS MD>KHAPOJHUM MapKETHHTOM 1
11 EnexTpoHHa KOMepIisi B MDXKHAPOJAHOMY MapKETHHTY 1
12 Etnka Ta comiagpHa BiIMOBITAIBHICTh Y MDKHAPOJIHOMY MapKETHHTY 1
13 VYrpaBniHHS OpeHIOM Ha MIXKHAPOJAHOMY PHHKY 1
14 MapkeTuHTOBa aHATITHKA B MIDKHApOJAHOMY Oi3HECH 1
15 Kpoc-kynbTypH1 KOMyHIKallil B MKHAPOIHOMY MapKETHHTY 1
- Pazom 15
Camocriiina po6ora
Kinpxicte rogua
Ne 3a (popmoro
Bz pobotu HaBYaHHS
3/m
Jleana | 3aouHa
1 ITinroToBKa MO JEKIIA 15 24
2 | IligroToBKa 10 MPAaKTUYHUX POOIT 15 12
3 | IlinroToBKa 10 MOTOYHOTO KOHTPOJIIIO 10 )
4 [TinroToBka A0 3aXUCTY 5 36
Pazom 45 72

6. MeToau HaBYaHHS, 32CO0M 1IarHOCTHKM Pe3yJIbTATiB HABYAHHSA
Ta METO/AH IX IeMOHCTpauii

MeTomaMu HaBYaHHS IS BCIX BI/I,I[iB 3aHAThH €:

10




poboTa 3 KOHTEHTOM — OIpAIIOBaHHA JOCTYMHHUX JiKepen iHpopMarlii, cripsMOBaHe Ha
dbopMyBaHHS HOBHX 3HaHb, 1X 3aKpIMUICHHs, BHPOOJICHHS BMIiHb 1 HAaBHUOK Ta peaji3arliio
KOHTPOJIbHO-KOpEKIiiHOT (yHKIii B ymoBax (opmanbHOi, HepopMaiabHOI Ta iHPOpPMaIbHOI
OCBITH;

MOSICHEHHSI — BepOaJIbHE PO3KPUTTS MPUYMHHO-HACHIIKOBUX 3B'SI3KIB Ta 3aKOHOMIPHOCTEH
y PO3BUTKY BiJIHOCHH IIIOJ0 Oprasizaiii 6i3Hecy B yMOBax TPETbOi Ta YETBEPTOi MPOMUCIOBOL
PEBOMIONII ¥ CHOXHMBAILKOTO MHCICHHS, €KOHOMIUHOI MOBENIHKHA 3 OISy Ha TOIIMPEHHS
iH(popMaIiHHUX TEXHOJIOTIH;

JMCKYCist — OOMIH CY/KEHHSIMH IOJI0 BaKJIMBHUX NpoOieM st HaOyTTsS HOBHX 3HaHb,
OOTpyHTYBaHHS CBOIX JTYMOK, BMIHHS 11 Bi3yaii3allii Ta 00CTOIOBaTH.

MeronaMu HaBYaHHS JUIS JIEKIIHHUX 3aHSTh €:

JeK1is — BepOaNbHUI BUKIIAJ] HABUYAJIHLHOTO MaTepiaily, KU XapakTepU3YEThCS BEIUKUM
00CSTOM, CKJIaTHICTIO JOTTYHUX MOOY/I0B, CKOHIICHTPOBAHICTIO PO3YMOBUX 00pa3iB, JOBEACHD 1
y3arajibHEHb;

UTIOCTpYBaHHS — JEMOHCTpAIIisl Ta CIPUUHATTS (DaKTiB, MPOLIECIB 1 ABUII Y IX CUMBOJIBHOMY
300pak€HHI 3a JOMOMOTON CJIAiIiB, NPE3CHTAIllid, BIAMOBIIHUX MaTepialbHUX HOCIIB
iH(popMarii;

BIICOMETO/I — BHUKOPUCTAaHHS BiJeoMarepialiB Jyisl aKTHUBi3allii HAOYHO-UYTTEBOTO
cnpuitMaHHs, 3a0€3Me4YeHHs K HAWJIEeTIIOT0 1 MiIIHOTO 3aCBOE€HHS 3HaHb B X 00pa3HO-TIOHATIHHIH
IIJTICHOCTI Ta eMOIIiiHI 3a0apBICHOCTI.

MetoaaMu HaBYaHHS [T TPAKTUYHHUX 3aHSTB €:

npakTHyHa poOoTa TOTJIMONCHHS 1 3aKpiIUICHHS TEOPETHMYHUX 3HAHb Ta IEPEBIPKU
HAayKOBUX BUCHOBKIB;

METOI KOHTPOJIIO 1 CAMOKOHTPOIIIO:

KOHTPOJIbHI pOOOTH;

KOHTPOJIbHI TE€CTOBI pPOOOTH MPOrPaMOBAHOTO THUIY (TEpENiK 3aluTaHb Ta MOXKIIKBI
BapiaHTH BIAIOBiIEH HA KOXKHE 3 HUX).

MeTogamMu KOHTPOJIIO 1 CAMOKOHTPOJIO €: ONUTYBAaHHS, MOJYJIbHI KOHTPOJBbHI poOOTH,
BIJIIIOBI/Il HA IUTAHHS TECTIB.

3aco0aMu OIIHIOBaHHS Ta METOAAMH JIEMOHCTpaIlli pe3yJbTaTiB BUBYCHHS JUCIUILTIHY €:

YCHI BIJNOBIAI Ha MNPAKTUYHHUX 3aHATTIX, IMpe3eHTallll BUKOHAHUX JOCIIIKEHb MOIYJbHI
KOHTPOJIbHI po0OTH y (popMi BiMOBiEH Ha TECTOBI 3alUTaHHs, KOHTPOJIbHA poOOTa 1 3aXMCT,
3aJliK.

7. ®opMH NOTOYHOIO TA MiICYMKOBOI0 KOHTPOJIIO

JlocsiTHeHHsT CTyaeHTa OIiHIThea 3a 100-6ampHOor0 mikanor. [lizcymMkoBa oOliHKa
HaBYAJIBHOTO KYpCY CKJIAIAEThCS 3 OL[IHOK, OTPUMAHMX CTYJAEHTaMHU BIPOJOBXK IMOTOYHOIO Ta
MiJICYMKOBOTO KOHTpoJit0. BoOHM mepen0adaroTh OIIHIOBAHHS TEOPETHYHOI MiJATOTOBKU
3100yBayiB BUILOI OCBITH Ta HAOYTUX HUMH MTPAKTUYHUX HABUYOK.

[ToToyHMIT KOHTPOJbL 3IINCHIOETHCSI HAa MOJYJIBHHUX KOHTPOJIBHUX poOOTax, sKi
IPOBOJUTHCSA MICIIS 3aBEPIICHHS Y€ProBOT0 3MICTOBHOTO MOAYJIsl. MOTy/IbHI KOHTPOJIbHI poOOTH
CKJIQIAIOTHCS 3 BIAOBIIEH HA TECTOBI 3alIMTAHHA.

ITuToMma Bara 3aKJIFOUHOTO 3aXUCTY B 3arajibHii cucteMi oniHok — 20 6aiiB. [IpaBo 3naBatu
3aXUCT 3 JUCHMIUTIHU JTAEThCSI CTYJEHT, KUM 3 ypaXyBaHHSM MaKCUMaJIbHUX OaiiB MPOMIKHUX
OIIIHOK Habupae He MeHin 60 GaiB.

MaxkcrMaibHa OIIHKA 3a pe3yJibTaTaMH MOTOYHOT0 KOHTpOJto — 80 Gais.

3apaxyBaHHS KpEAWTIB HABYAJIBHOTO KypCy MOXJIMBE TUIBKMA TICJIA JOCATHEHHS
pe3ynbTaTiB, 3aIJIAHOBAHUX IT1€10 POOOYO0I0 HABYAITBHOIO MPOTPaAMOI0.

IIpakTuyHi 3aHATTA
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bamn

Kpurepii orintoBanHs

Po6ota BukoHaHa y BcTaHOBICHHUH TepMiH. CTYIEHT CaMOCTIHHO BU3HAYAE THUII
3aBAaHHS 1 pPaliOHATBLHO PO3B’s3ye Horo. Moske po3B’s3yBaTH KOMOIHOBaHI

3
3amadi. 3BIT BIAIIOBia€ BCTAHOBIEHUM BUMOIaM
Po6oTa BUKOHAaHA CaMOCTIIHO 3 MOPYIIEHHSIM BCTAHOBJICHUX TepMiHIB. CTyIeHT
2 CaMOCTIHHO BU3Ha4yae THUIl 3aBJIaHHS Ta palllOHAILHO PO3B’s3ye ioro. Moxe
pO3B’s3yBaTH KOMOIHOBAHI 3aa4i. 3BIT BIAMOBIA€ BCTAHOBICHUM BUMOTaM
Pobora BHMKOHaHa 3 TMOpPYIICHHAM BCTaHOBIEHUX TepMiHiB. CTyAeHT He
1 HABOJAUTH MOTPiOHI hopmynu. Bukonye 3aBiaHHs, BUKOPUCTOBYIOUH aJITOPUTM.
CkJaieHuit 3BiT MiCTUTh HETOYHOCT] Ta TOMUJIKH y BUCHOBKaxX
0 CTyneHT He po3B’sI3ye 3a71a4i

Maxcumanvna oyinka cmyoenma 3a Oanuil KOMnowenm npoepamu 45 oanis (15 3asdams no 3

banu 3a KodicHe)

IToToyHuit MOAYILHUI KOHTPOJIb
Bignosiai Ha rectun

Yactka npaBUIbHUX BianoBiaeH, %o 100 | 80 | 60 | 40 <20

banmn 35 | 28 | 20 | 10 0

OuinoBaHHs 32 pe3y/JIbTATAMH NOTOYHOI0 KOHTPOJIIO

MakcuMaipHa KiabKICTh OasiB
®dopma KOHTPOIIIO
Jlenna ¢popma 3aouHa Gopma
BukoHaHHS IpaKTUYHUX 3aB/IaHb 15 x 3 banu =45 6 x 3 6amu = 18 Oanmu
OamiB

TecToBi 3amuTaHHsA 35 GamiB -
KonTponsHa poboTa - 62

Paszom 80 80
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8. Kpurepii oniHOBaHHs pe3yJIbTATiB HABYAHHSA

Bigninenus
Jenne 3aouHe
Bun pobotu Bamu Bua pobotu Banmu
[IpakTnunux 3aHa1Th 15 45 |IIpakTuuHUX 3aHATH 6 18
[loTouHM KOHTPOJIBL — Tect 35 |KontposbHa pobora 62
3aimik — Tecrt 20 |3amik — Tecr 20
Pazom 100 |Pa3om 100

9. IHCTPpYMEHTH, 00JIaTHAHHS Ta MPOrpaMHe 3a0e3nevYeHHsl, BUKOPUCTAHHS AKHX
nepeadavyac HAB4YAJIbHA TUCHUILIIHA

[Tin yac BUBYEHHS AMCLUMILUIIHU 3aCTOCOBYIOTHCS TaKi TEXHIYHI 3ac00U: MYIbTHUMEIIHHUN
IPOEKTOP, IHTEPAKTHUBHA [OIIKA, IMEPCOHAIBHUA KOMI'IOTep (CUCTEMHHH OJIOK, MOHITOD,
NpUCTPil BBEJCHHA iH(opMaIlii), TuTaHeT abo aHaJOTIYHUH JeBaiic, IMiIKII0YEHUH 10 IHTepHET
uyepe3 Wi-Fi-mozmem (poytep). A Takox: mucranimiini mwiatpopmu MOODLE, Google-kiac ta
nporpamii iHcTpymenTH MS Word, MS Excel, MS Power Point.

Bumia ocBita — YMHHUK JOCSTHEHHS TyXOBHO1, MaTepiaabHOT HE3aJIEKHOCTI Ta corfianizarii
MOJIOJII 3 0OMEKEHUMHU MOKITUBOCTSIMU. JIOCTYTI 10 MaTepialiB TUCTAHIIIHOTO HABYAHHS 3 KYpCY
«MixxHapoHui MapKEeTHHT» MO>KHA 3HAUTH 3a MTOCHJIAHHSIM:

https://sites.google.com/view/ekonnuk
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